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Keep your brand top-of-mind bright and early in the morning 
by placing your ad in the Senior Market Advisor Expo Show Daily! 
On the mornings of August 25 and 26, each attendee will wake up to the 
Show Daily hand-delivered outside their room. This special publication is 
pulled together by the editors of Senior Market Advisor as the show happens. 
Attendees always look forward to the Show Daily for the latest news, pictures 
and happenings at the Expo.

Placing an ad in the Show Daily ensures advisors 
will have that extra touch point you need to 
drive traffic straight to your booth!

Friday • August 27, 2010

Exhibitor GivEawayWINNERS

SHOW DAILY

Today’S SESSIoN HIgHlIgHTS

GamePlan Financial #202
The winner of the 42-inch Panasonic Viera Plasma 1080-p HDTV is John Conyers.

Complete Solutions #132
The two lucky winners of $500 cash are Someone’s Name and Dwayne Kappel.

Spirit Dental /  Direct Benefits, Inc. #230
The winner of a $100 Amazon.com gift card is Chris Bell.

ImagiSOFT #106The winner of $100 in cash and a one-year license to ImagiSOFT’s Annuity Marketing and Suitability software suite is Stacey McKenzie.

Accelemark Seminar Marketing #112Winner of a 5,000-piece seminar mailing is Victor Gray.

Getting the goods on five different paths to advisor successBy Andy Stonehouse

Dave Williams“Advisor Boot Camp”10:00—11:00 a.m.South Pacific J

1

Phyllis Shelton“How to Quadruple Your LTCI Sales”10:00—11:00 a.m.South Pacific H

CloSing KeynoteHal Becker
“Attract New Clients and Keep the Clients You Have”

11:15—12:30 p.m.South Pacific B, C & D

SeniorMarketAdvisor.com

In a particularly animated session that was as informational 
as it was amusing for those involved, Thursday morning’s 
2010 Advisor of the Year Winner’s Circle roundtable offered 

a behind-the-scenes glimpse at the various approaches that 
have made our five AOY finalists so successful.

And while this year’s contenders—Chris Abts, Josh Jalinski, 
Bill McLaughlin and Mike Suttle, plus 2010 Advisor of the 
Year Van Mueller—all have a very different set of tactics and 
a completely unique presentation style, all five men share a 
common love for the industry, genuine admiration for their 
clients and a relentless work ethic.It’s also easy to see why the Milwaukee-based Mueller has 

become such a sensation as a trainer and motivator, with a fiery 
style that’s nearly evangelical in its enthusiasm.

“You are all in the right place at the right time,” he says. “It’s 
time to go to people and provide them with products that really 
matter. And it’s as simple as asking people, ‘Do you want to be 
rich, or do you want a guarantee you’ll never be poor?’”

Jalinski, a 29-year-old from the New Jersey shore, says his 
path to a relatively youthful level of success comes from a blend 
of labor (he says he holds between 30 and 40 client meetings 
every week) and his own tireless pursuit of education.

“I think you have to be true to yourself and to your clients,” 
Jalinski says. “And since I’m about half the age of most of you 
guys, that’s been a huge hurdle to overcome, but I remain a 
huge student of the business. I’m the kind of guy who would 
bother everyone on stage at an event like this and get as much 
information from them as possible.”

SMA’s 2010 Winner’s Circle (from left): Bill McLaughlin, Josh Jalinski, Mike Suttle, Chris Abts and Van Mueller.

Continued on page 10

Thursday • August 26, 2010

In a world where financial guarantees have begun to 

disappear, clients are putting more emphasis on trust and 

building relationships with their advisors – and so the 

unofficial theme for the 10th anniversary edition of Senior 

Market Expo began to emerge in sessions Wednesday.

Between animated presentations by motivational coach 

Kerry Johnson and a series of helpful workshops, attendees 

received a crash course in the absolute importance of 

establishing better relationships with their customers.

But the Expo wouldn’t be the Expo without the unveiling of 

a new Advisor of the Year, and 2010’s winner is Van Mueller. 

Mueller, who will speak today at 9:45 a.m. as part of the 

2010 Winner’s Circle advisor roundtable, told Senior Market 

Advisor Editor Daniel Williams how appreciative he felt about 

the honor, which he says he wished he could share with all of 

the 500-plus in attendance.

“To me, there are at least 2,000 advisors of the year, and I’m 

just so proud to be picked,” Mueller says. “I just continue to 

live with the advice that it’s not about what you get; it’s what 

you give.”

SHOW DAILY

Today’s session HigHligHTs

Continued on page 10

Building trust: SMAX’s 
10th anniversary gets personal
By Andy Stonehouse

Education Session
Sam Cione
“Seminar Success”

4:00—5:00 p.m.
South Pacific I

Advisor of the Year 
Roundtable
“The Winner’s Circle”

9:45—11:15 a.m.

South Pacific B, C & D
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Exhibitor 
GivEaways

a sample of Exhibit hall 
prize giveaways:

Financial Independence 

Group #205
 Enter to win an American Express 

gift card. Make your putt and your 

name will be entered into the drawing. 

Even if you miss we will still give you a 

chance to be a winner. Visit booth 

205 to have a chance to qualify for an 

American Express gift card!

All Web Leads #327
Stop by All Web Leads’ booth for a 

chance to win a $250 VISA gift card. 

Drawing is at 6 p.m. on Thursday—

attendees do not need to be present 

to win!  Simply drop a business card 

or fill out an entry form at our booth.

GamePlan Financial #202
Visit the GamePlan Financial booth 

to register for a chance to win a 42-

inch Panasonic Viera Plasma 1080-p 

HDTV! Stop by our booth to find out 

why agents that choose Allianz work 

with GamePlan. Allianz’s No. 1 FMO 

since 2005.

The Revolution #201
Visit us for a chance to win a free 

5,000 piece seminar mailer valued at 

$2,700! This 5,000 piece mailing 

includes: The list (age, income & 

definite homeowners), postage, full 

color postcard, all RSVP services, 

assistance finding the seminar 

location, and negotiating the best 

food costs!

Producers XL #116
We will be having a drawing for 

those who bring a business card to 

our booth during the Senior Market 

Exp, for a $100 Visa gift card. Don’t 

need to be present to win. For more 

info call 800-541-6705 ask for Angie.

Complete Solutions #132
We know when you’re in Vegas 

you can’t have enough money! We 

want to make sure two lucky winners 

have a little extra moolah in their 

pocket to enjoy another pull at the 

slot machine, bet at the table or roam 

the great Vegas strip. Prize $500 cash 

each.

What does an ad in the Show 
Daily deliver?
MORE BOOTH TRAFFIC
Prominently display your booth number on your ad to drive 
eager advisors to your booth.

AWARENESS
As their go-to source for all things Senior Market Advisor 
Expo, advisors will read the Show Daily from cover to 
cover.

A COMPETITIVE EDGE
Due to a select number of ads allowed in the Show 
Daily, securing your spot today guarantees a spot your 
competitors may not have! This gives you exclusive access 
to each of our Expo advisor attendees.

RATES
Half-Page: $1,500
Full-Page: $2,400
Two-Page Spread: $3,800

Rates are gross and include both issues of the Show Daily.  
Advertisers providing camera-ready artwork receive a 15% 
discount. Advertisers running in both the Show Daily and 
Conference Guide receive an additional 10% discount.

AD CLOSE:  Friday, July 9, 2011
MATERIALS DUE:  Friday, August 6, 2011

2011 Show daily  

Don’t let these ad spots sell out  
—contact your account executive today!
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HALF-PAGE
Bleed 	 11.25" x 7.75"
Trim 	 11" x 7.5"
Live Area 	 10.25" x 6.75"

FULL-PAGE
Bleed 	 11.25" x 15.25"
Trim 	 11" x 15"
Live Area 	 10.25" x 14.25"

TWO-PAGE SPREAD
Bleed 	 22.25" x 15.25"
Trim 	 22" x 15"
Live Area 	 20.5" x 14.25"

DIGITAL AD REQUIREMENTS
Preferred format: 
	 • 	PDFX1A with fonts and 300 dpi images embedded, CMYK

Acceptable file formats include: 
	 • 	QuarkXPress 6.5 – include all Mac screen and printer fonts and all resource files placed in the layout (collect for output) 
	 • 	Adobe InDesign CS / CS3 – include all Mac screen and printer fonts and all resource files placed in the layout (package) 
	 • 	Adobe Illustrator CS / CS3 – images must be linked (not embedded) and included, fonts must also be included 
	 • 	Adobe Photoshop CS / CS3 – must be CMYK, 300 resolution. If text is used, the file needs to be saved as a hi-res 	
	 	 Photoshop PDF with fonts embedded 
	 • 	Any ads created on a PC platform must be processed into a PDFX1A prior to submission. Please call for detailed instructions.

Ship materials to:
Carla Johnson c/o
Summit Business Media
5081 Olympic Blvd.
Erlanger, KY 41018
(859) 692-2102
cpjohnson@sbmedia.com

PRODUCTION SPECIFICATIONS

Materials should be securely packaged and 
thoroughly protected to prevent any possible 
scratching, puncture or folding.


